
 I'm a 41 year old former air talent who left the business about 6years ago.

Having been a full time air personailty starting in 1979-1997 working in
markets such as Tucson, Phoenix, and Eugene, I have never been in a
situation where a local artist was featured in any way.

I believe the FCC should provide 'guidelines' for local programming and a
definition is certainly a good idea, but I wouldn't want to see a
'checklist' of exactly what needs to be done or the local market may end up
with all of the stations providing redundant local services.  If there are
many aspects of localisms to select from, the different stations can select
aspects of localism that will appeal to their audience.

For example, not every muscal format has aspiring artists of that genre in
every town.

If a station chooses to run a syndicated morning show, there is nothing
wrong with this unless there are no local segnements inserted within it.

It's not a matter of a certain number of hours of programming live from the
local area, it's a matter of making sure local information can be added in
and delivered as needed throughout the hour.

There should be many things that count as local programming.  Every single
station should not have to 'become a different radio station' for a certain
amount of time each week and have the morning news person try to come up
with an issue a week for an interview show when it doesn't fit the format of
the radio station.

Every station does not have to provide local news.  If that were the case,
we might as well just have one news person for the whole community.  (Local
Emergency News is a different matter).  Local news should be one of the
areas that counts.

Local issues could also be an option.

For stations that deal witb new music in a town large enough to have
aspiring artists, local music could be an option.

Local sports could be an option, but it would have to fit within what the
station already did on a regular  basis.  Also, some stations pay a lot of
money for the rights to play local college games; that is something that
helps the community, but they station is also rewarded by high ratings.

Even if a station plays satallite programming on a regular basis, breaking
in for up-to-date weather and traffic information should count as local
programming.  At this point, even finding out the local TIME could be a
public service.

Absolutely!  Participation in local events like this takes away airtime that
could be used for paying sponsors.  This is not just like a regular business
where a check is cut and a few employees participate, participation in local
events and fundraisers should easily be the most important kind of local
programming a radio station can do outside of providing emergency
information,

I never had direct experience with Payola, but I understand it is still out
there.

I feel disclosure is the only thing inportant in payola.  If a record
company wants to pay the radio station to play a song, or to send an artist
for a free concert or send CDs and other prizes to give away, so be it.  It
just needs to be disclosed to the public, noted in a record and then that's
the end of it.  Payments made directly to certain DJs would need station
approval and the value should be taxed.



The air talent should be paid for the amount of time the show will air if he
or she is paid houly, not the amount of time it takes to record the program.

If the material is played in another market, as long as it isn't deceptive
and trying to sound like it is live there shouldn't be an issue.  The
recordings should not be allowed to be made in a deceptive way to make the
audience think that the broadcast is local.

Also, local talent should be on hand for local weather, or emergencies.

This is the FCC's fault and is something that should have been considered
when the rules involving the number of radio stations one can own were
relaxed.

The FCC made their own bed on this and the companies that own the stations
are not at fault.  Of course they would want to make consistant decisions.

There is no way radio stations should be forced to play a certain amount of
local content.  There is no way of coming up with a formula that takes into
account if there actually is local music WORTH paying.

The only way to even begin to have local decisions is to change the rules
and regulations and to FORCE companies to sell off over a certain number of
radio stations per company and to bring this back to a more reasonable
level.  This won't stop the local stations from blindly listening to
consultants or using the current playlist of a station from a larger market,
but at least it will be a choice again.

Yes!

This is where the niche programming can really be served!  Also, automation
should be allowed at a higher level than the full power station.

Let someone have a low power Polka station, let High Schools and Community
Colleges have their own low power stations and let them talk about their
issues and broadcast their sports.

Do NOT allow large corporations to own these as well.  Let them serve all
the people that are not of demographics that the advertisers currently want.

I do thank the FCC for allowing this to be addressed in a public proceeding.

I would have liked to see this addressed before the industry had turned into
only a few homoginous companies, but it's not too late to scale back the
amount of radion stations one is allowed to own.

            
            


